
Wednesday 20th January 2021

L.C. Can you write a persuasive advert for 
your dream house?



Starter – Word Families

• Can you explain what a prefix is?

• How is it different to a suffix?

• How can we work out the meaning of certain prefixes?



What do all of these words have in common?

• Exchange

• Exterior

• External

• Exoskeleton

• Expand

• Exceed

• What meaning is given to each of these 
words by adding ‘ex-’ as the prefix?

• Can you model your ideas?

• Can you think of any other examples?



What do all of these words have in common?

• Interchange

• Internal

• International

• Intercom

• Interlock

• Intersect

• What meaning is given to each of these 
words by adding ‘inter-’ as the prefix?

• Can you model your ideas?

• Can you think of any other examples?



Share some of the best features of your 
designs with the rest of us:



How will we turn these ideas into a 
persuasive advert?

What will we need to include?

Take a look at the example on the next slide…



Have you ever wondered 
what it is like to have it 
all? Are you ready to be 
the envy of all of your 
friends? Then look no 
further, as here at Ox 
Close Properties we can 
offer you a slice of 
residential heaven, served 
with a side of opulence!

Only 3 miles from 
Newcastle city centre, 
this 8 bedroom luxury 
mansion sits on 3 acres of 
peaceful countryside, 
surrounded by nothing 
but clean fresh air and 
the very best of nature 
right on your doorstep.

What do we like about this advert?

What has been done well?

Which features do you spot?



Opening Paragraph

• This needs to hook the reader in, often using a rhetorical question 
and an example of hyperbole.

• Only give away a few general details about the house, focussing more 
on the overall effect that this decision will cause.

• Short and sweet – don’t make it too long or you will lose the interest 
of your reader!



Opening Paragraph



Your Turn

• Now take 5 minutes to write your opening paragraph.

• Be prepared to return to the group and share your ideas so far.



Use the Success Criteria boxes to help guide 
you:



Your Task

• Use the remainder of this session and any extra time needed to write 
a full persuasive advert for your dream house.

• Use the Success Criteria boxes to guide you and keep you on track.

• Be sure to use your drawing and labels to cover ALL of the key 
features of your property.

• Remember to check your finished work yourself for any avoidable 
errors after each paragraph.


